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Item 5.07. Submission of Matters to a Vote of Security Holders.

The 2026 Annual Meeting of Shareholders (the “Annual Meeting”) of Lifeway Foods, Inc. (the “Company”) was held on June 17, 2026. There were
15,281,888 shares of common stock outstanding and entitled to vote at the Annual Meeting and 13,982,124 shares of common stock were represented
in person or by proxy at the Annual Meeting, constituting a quorum. American Election Services, LLC, the independent inspector of elections for the
2026 Annual Meeting, provided a final voting report on June 18, 2026, certifying the following results.

Proposal 1:
According to the tabulation of voting results, the following is a record of votes cast with respect to the election of Kirk Chartier, Juan Carlos Dalto,

Rachel Drori, Andee Harris, Susie Hultquist, Dorri McWhorter, and Julie Smolyansky, to serve until the 2027 Annual Meeting of the Company’s
shareholders (or until successors are elected and qualified):

BROKER NON-
FOR AGAINST ABSTAIN VOTES

Board of Directors’ Nominees

Kirk Chartier 9,526,988 3,320,276 26,844 1,108,016
Juan Carlos Dalto 9,342,348 3,528,493 3,267 1,108,016
Rachel Drori 9,318,215 3,529,061 26,832 1,108,016
Andee Harris 9,027,457 3,819,819 26,832 1,108,016
Susie Hultquist 9,527,494 3,319,572 27,042 1,108,016
Dorri McWhorter 9,025,055 3,846,089 2,964 1,108,016
Julie Smolyansky 9,331,497 3,536,740 5,871 1,108,016

Proposal 2:

According to the tabulation of voting results, the shareholders ratified the appointment of Grant Thornton LLP as the Company’s independent
registered public accountants for the year ending December 31, 2026:

FOR: 10,600,831
AGAINST: 142,402
ABSTAIN: 3,238,891
BROKER NON-VOTES: 0
Proposal 3:

According to the tabulation of voting results, the shareholders approved, on a nonbinding advisory basis, executive compensation.

FOR: 9,480,869
AGAINST: 3,347,326
ABSTAIN: 45,913
BROKER NON-VOTES: 1,108,016
Proposal 4:

According to the tabulation of voting results, the following is a record of votes cast with respect to the election of Jason Scher, to serve until the 2027
Annual Meeting of the Company’s shareholders (or until a successor is elected and qualified):

FOR: 8,891,948
AGAINST: 3,837,148
ABSTAIN: 145,012

BROKER NON-VOTES: 1,108,016




Item 7.01. Regulation FD Disclosure.

On June 17, 2026, Julie Smolyansky, the Company’s Chief Executive Officer, presented slides at the Annual Meeting (the “Presentation”). A copy of
the Presentation is furnished as Exhibit 99.1 to this Current Report on Form 8-K and is incorporated by reference herein.

The information included in this Item 7.01 of this Current Report on Form 8-K, including the attached Exhibit 99.1, shall not be deemed “filed” for
purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or incorporated by reference in any filing under the Securities Act of
1933, as amended, or the Securities Exchange Act of 1934, as amended, except as shall be expressly set forth by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.

(d) Exhibits:

Exhibit No. Description

99.1 Presentation dated June 17, 2026.

104 Cover Page Interactive Data File (embedded within the Inline XBRL document).



file:///C:/Users/filed/Dropbox/GLOBALONE/GlobalOne%20Team%20Folder/EDGAR/Lifeway%208-K/lifeway_ex9901.htm

SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by
the undersigned hereunto duly authorized.

LIFEWAY FOODS, INC.

Dated: June 18, 2026 By: /s/ Julie Smolyansky

Name: Julie Smolyansky
Title: Chief Executive Officer and Secretary
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Forward Locking Statements

This presentation contains "forward-looking statements” az defined in the Private Securities Litigation Refarm Act of
1985 regarding, among other things, future operating and financial performance, product development, market
position, busin strategy and objectives. These statements use words, and variations of words, such as “will,”
“expect,” "next,” “project,” “potential,” "continue,” "trend,” "outlook,” and “grow” Other examples of forward looking
staternents may include, but are not limited to, (i} projections of revenues, incame or loss, earnings or losses per
share, capital expendituras, dividends, capital structure and other financial items, (i} statements af our plans and
objectives, including the intreduction of new products, or estimates or predictions of actions by customers,
suppliars, competitors or regulatory authoritias, (i} statements of future economic performance, and (iv) statements
of assumptions underlying other statements and statements about Lifeway or its business.

=

You are cautioned not ta rely on these forward-looking statements, These statements are based on current
expectations of future events and thus are inherently subject to uncertainty. If underlying assumptions prove
inaccurate or known or unknown risks or uncertainties materialize, our actual results couls vary materially from aur
expectations and projections. These risks, uncertainties, a her factors include: price competition; the decisions
of custormers or consumers; the actions of competitors; changes in the pricing of commaodities; the effects of
povernment regulation; and possible delays in the introduction or acceptance of new praducts. A further list and
description of these risks, uncertainties, and other factors can be found in Lifeway's Annual Report on Form 10-K for
the fiscal year ended December 31, 2025, and our subseqguent filings with the SEC. Copies of these filings are
available online at http skefir com/finvestor-relations/, or on rec from

Lifeway. Information in this presentation is as of the dates and time periods indicated therein, and Lifeway does not
undertake ta update any of the information contained in these materials. Accordingly, YOU SHOULD NOT RELY ON
THE ACCURACY OF ANY OF THE STATEMENTS OR OTHER IMFORMATION CONTAINED IN ANY ARCHIVED
PRESEMTATICMNS.
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Lifeway Foods: Leader in Gut Health

Lifeway's Mission Statement About Us

= {1 kefir and Farmer Cheese Brand in L5,
= Catepory Leader for Over 35 Years

At Lifeway, we're here to provide the best
in nutritious, probiotic-rich foods that

. * Sold MNationally & Internationally _ M_:“’f:_“;r‘:mm;'
support health and WE”-bEIﬁg. We're = Support Our Local Communities
working to make the world a better place * Manufactured in 1L, W1, PA & CA
through initiatives focused on helping love * Publicly tratied on NASDAG P—
Family Business A
people and the planet. }"Oli:lrf
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Why Lifeway Kefir

9 Reasons to Drink Lifeway Kefir
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Health

The health benefits are so
science-backed, they sound like magic
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including kefir, on the gut microbiota
found that these foods help modif
the microbial makeup of the gut
and may help improve immunit
and metabolic factors[2]."

—Forbes Health




Lifeway is sold in every major grocery chain in the U.S.
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How will we continue our incredible household penetration and revenue growth?

PLACE/DISTRIBUTION B PRODUCT

New retailers (BJ's, Costco) 1. Grow number of items on shelf

e . o\ n . e
Increase store count 2. Innovation / expansion of existing

New channels (Food Service) to itermns
increase awareness

PROMOTIONS PRICE

1. More demos 1. Offer exceptional value
Mare displays | 2. Showcase cost per ounce
Advertising and digital promos advantage

Lifewoy




Highlights of the Year: New Products & New Distribution

NEW

AT COSTCO1
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Lifeway has strong household growth, repeat purchase and loyalty

MULD All Outlets
Brand Lifeway (Kefir & FC) — Dellars (Millions) £215 LIfEI.I.IﬂU
Full Year comparison gl

Lifeway Kefir Household Penatration

§ 63%

@ Repeat Purchase
5.1 = —

-0l 63%

@) High Loyalty ]
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US MULO: Lifeway is the #12 Yogurt brand with selling only Drinks

Yogurt by segment
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LS MULO: Lifeway Lowfat Conventional 320z is one of the top product groups in dollars and units

Adult Yogurt & Kefir Drinks - Dollar Ranking Product Groups Lifeway
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GLP-1 and Lifeway Kefir's benefits to gut health

How can Lifeway Kefir help with side
effects of GLP-1 medications?

Side Effects of GLP-1 medications:

Improved
* Loss of Lean muscle mass Gut Health

= @Gastrointestinal issues

* Loss of key nutrients
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59% of Gen Z shoppers report following a “high protein” diet

Gen Z Shoppers have shifted back to animal-based products
to fulfill nutritional goals alongside plant protein

o@ ogg--‘ o”
+12.6% +11.3% -1.3%

Animal Protain Plant Protein Plant Basad

Functional Ingredient Furctional Ingredient Diet Friendly

59%

Millennials and Gen Z over-index

- - While Gan I ealy makes up 4% ol buyers,
Millenials GenZ they spend 17% mere than Gen X Gen Z spends 17 mare
[31% buyer share) thar G X

Medically Necessary
Porsanal Choioo
B Both

In spend on ltems with proteln
functional ingredients. ' 1 7%

MORE
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PR Newswire’
Lifeway Foods Announces Muscle Mates™: A Breakthrough
Functional Beverage with Creatine, Protein and Probiotics
Disrupting the Fitness Nutrition Category

MIORTON GROYE, Il Sept, B, 2025 fPRNmasaing - Liteway Jne,

[Plasdan: 1| Lifeevay™ ar "the Company™], a leading L5 supplisr of kefie and
Fermented probiotic praducs that support the micabiome, i prowd 10 snno ke
Muscle Mates™, an innavative, resdy-To-deink Rindtional beverage e paies 30 grams
of protein with 5 grams of ceatine and Lifevway's 12 live and actie prabiatic aulures,
Sal 1o bt shelwes in grocery stores, Titness cerlens and select rathilers natiormwide by
vear-e, Muscle Matas™ is paised 10 satisly growing consumes demand for
perfarrmance-diven, vealinedi-canscious. produects,

Tripbe-Benefit Perfarmance Meets Research-Backed Nutrition
Lifeway Buscle Mates™ delivers a goaesTul brifecta:

*  PFravein = buids and repairs. musce
= Cresline —enhances strength, endurance, recovery and cagnitive perfarmance
= Probiolics — suppon gul keshh and dgestion

Craating hag avalved fram & nichs supalement info 3 veriatile supa-nutrient with a
witde spectrurn of berelits, Recent research has focused an patential benelits for hearn
health, mental hesith @ad Alzheimer's pabisnts. |b remairs anes af the most afford able
oations awailsble, with decades of sciemific research backing it salety and
efleclivensess,

Lifeway Mects the Moment

“iusde BAste™ ik an enciting step farward in Functional nutrition,” said Julie
Srnalvarsky, CED of Lifeway Foods, “Our goal is 1o brirg Wgeher the kst al
pertormance and wellness by oifesing supgioen for strength, recovery, Todus amd gut
hesalth in ane corvenient and gres-testing foomar, We see apporiunities 1o sers a
wide range of consumers, from athiees and Fitress enthusiasts 1o those smply looking
0 St Theis overall well-being, | am particdardy eager to highlight creatne's
emEnging relevence lor womer, 25 mare are exploring its potential rake in energy,
pertaremance and kealthy sging”
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MULO: Lifeway is #1

U pMULD
1O 5.17.26 -

Dl % Units
Chg [L4]

Farmer Cheeze SKU

#1 Lifeway

1. Lifeway Core 160z 53004 247%H 555 223% 6.5 20pes
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Lifeway Farmer Cheese Converting Cottage Cheese Consumers

= 12 liva & active probictic culturas

= Dy Curd Cheese

* 2% milk [Reduced Fat)

W High Protain [15g)

FARMER

i Low Sodium (40mg)/Ne salt added

#r Total Carbs (4g)

Pnc-m:| BLAIN |mw
CULTURER | WASHEEFERED” | A0Z3

W Good source of Calcium

whay is hard
strained for
3 days

&
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Lifeway Lowfat Conventional 8oz has grown in volume, penetration and repeat purchase

Lowfat Conventional 8oz
has proven to be incremental

Lowfat Conventional Boz Consumer

U5 AL
Dol % Uit Hhid a:‘:
gl % Chy Fen: i,
he E thq
LF Conw 32n0r +T% 4% A7 #10
LF Conw oz +ah +3% 14% +Hrl

Retailers who carry LF Conv Boz & 320z
Walmart Krd Jer meijer
@2 HarrisTeeter Publix
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Exciting, Buzzy, On-Trend Flavors in Whole Milk Organic 8oz

Whole Milk Organic Lactose-Free 8oz Flavor Fusions
Brfngfng excitement to the category!

----
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8oz has proven to be incremental to 320z & the category

= Gen Zis more likely than any other generation to order new flavor experiences
an the menu

= B1E will try a mew fnodjtr':t Banguge it saunds extiting
« A4 love trying new foods, the crazier and mare unique the better

*  Half of Gen Zers like to have mare meals with unique flavors or different
cuisines

= 32% of Gen Z love trying new types of foods

*  71% of Millennials and Gen Z prefer meals they can enjoy on the go Upper Income Lower Income




Starting Healthy Habits Early with ProBugs

Putting ProBugs in lunchboxes across America

#

A
v%.""
ke

New equipment more than triples efficiency, reduces labor and increases capasity. Post-consumer
recycled pouches, 30% less plastic in caps.

Lifeway Whole Milk Conventional ProBugs

PR Newswire'

Lifeway® Foods Expands Beloved ProBugs® Kefir Line with
New Conventional Whole Milk Pouches in Three Fun Flavors

Fria)




Marketing That Drives Results

125.7 million || 5-7K

- . ’ - Bethany Frankel
1m%ressmn_s across social community- ‘Real
platforms, including both created Housewives)
g:-%amc 1IMPressions and pﬂStS OF NEW ¥ORE CITY
Jan = June 2026 Jan — June 2026

High-guality media placements with Lifeway brand mentions generated ) 5

~1.4 hillion potential reach,

Top-tier publications featured Lifeway and Lifeway products,

MOTABLE PLACERMENTS:
Forbes . Susatooar  fifay

=N
HEnBE  TastingTable mindbed CNET Topay HISJIRHL
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Influencer Marketing

Making Lifeway Kefir a staple for on-the-go and in every kitchen
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20.3k Likes
5¥ Comments

L e

-] & O

Lifewoy




Influencer Marketing

Introducing Lifeway Farmer Cheese as a cottage cheese upgrade
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Public Relations

In 2020, Lifeway has received 117 media placements lo-dale in largel oullels resulling in a potential
audience reach of more than 1.4 billion in top wellness, business, lifestyle and trade outlets.®
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Lifeway Awards and Achievements

BEET KEFIR

L J
Lifeway Berry Blast Probiotic Da ! A y s

FOO

Smoothie + Collagen
§ DY FADCESS0R HEWVS m
aHAC,

Lifeway Foods to be

#33 in the LS.

#2 in Food and [clele]s . 2025 Top Women in Grocery:
g UG named 2025 Dairy Senior-Level Executives
* Foods Processar of the wer revenls this ye
Year Vi

Lairy Fomls announcesd it will name
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Highlights of the Year: Brand Collaboration and Pop Culture
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Highlights of the Year: National Kefir Day and 40" Year Celebration

National Kefir Day celebrations in

* New York
¢« Miami

+ Chicago

* Los Angeles

SoHo pop-up to feature gold
medal winner and Gotham FC
soccer star Rose Lavelle as
Lifeway smoothie bartender,
music from AMRIT, and a live
performance from Cannons
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Highlights of the Year: Lifeway Spot Featuring Colston Loveland and D'Andre Swift

Big Game excitement
expanding our
demographic reach

30-second spot with
Chicago Bears superstars

Over 10 million views on
social platforms since
February

Lifewoy )




Lifeway Marketing and Events
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High Profile Event Partnerships

Art|Basel
BARRY'S

EREWHON

[CliSpalZ2a

POOSH

Art.Basal Cultured Yoga
J vrich Litavay Kofir

'!_E _H_h Lo

WE'RE BRINGING &
THE CULTURE #

= OUT EASTWITH) .

LIFEWAY -/
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2026 LIFEWAY EVENT CALENDAR

JANUARY €3

FEBRUARY )

MARCH

%

A !:'. ﬂ'i'

+ 4410-12 COACHELLA

= Memorial Day/Sumrmer

« 6/18 Natonal Kefir Day n;;,,

= M Year Mew You « SUPERBOWL + 3112416 SESW
= Run Dizney = MYC Fashion week = 3/6-7 LA MARATHON EXPO = Madel Voleyball programs Kick off = G20 Sumrmer Solstice g
* Chicago Welves * 3/3-6 EXPQ WEST = 5/1-3 BeachLife Festival * FIFA v
= Miami Open = MLAMI swirm week
uy £ AuGUST €9| SEPTEMBER@| oCTOBER @ | NOVEMBER@®| DECEMBER@®
o i v ! i |

Wi g

+ Hamplons POP up
= Wellness & Waves
* FIF&

» RISE Pilates

+ 73052 LOLLARPALOGOZA
- US OFEN

= HYC Fashion Week
= Back to school
» 919-20 CreatedCultivate LA

+ ACL
= Pumpkin Fest

« 10/30-31 WY Marathon EXPOD
» Chicago Harathon Expo

= Winter Lighls Festival
= Thanksgiving/ Turkey Trats

s
= Haliday Markels
* Santa Runs

= art Gasel




Investing in our future
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Accelerate Expand Away from Heme Close voids & expand Execute innovation Expand kids — Conventicnal
marketing strategy to drive and brand ubiguity through assortment in traditional effectively in all channels ProBugs
consumption & grow Foodservice, Convenience, and natural retails (Muscle Mates, Organic
penetration Club and Drug channel Farmer Cheese, Loctose-Free
and Collagen)

distribution expansion
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LIFEWAY 2.0

Revenue Lﬂ&ﬂﬂl}'

CAGR 15.8%
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LIFEWAY 2.0

Financial Highlights Lifeway
F25 F24
v Revenue Growth vs, PY +19.0%* 16.7%
¥ Gross Profit $58.2M S48.6M
v" Capital Investment 527.AM** 56.7M

v Operating Expense (SG&A)
v¥" Continued investment supporting brand awareness and revenue growth
v" Focused on expense management and operating expense leverage

v" Strong Balance Sheet - No outstanding debt at 12/31/2025.

* Adjusted for the strategic exit of a custemer in Q3 24 and a significant distributor shifting fram LWAY delivery to customer plck-up in late 2024,

** The Company is investing ~548M to increase the manufacturing capacity and efficiency of its Waukesha, Wisconsin facility.






